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-_?_' When was the last time vou bought n eellphone, a digical
cnmern, or o portable muse player? 17 it wasn't the first one that

you've ever owned, mavbe wou bought n new one becnuse you

lost the snrlicr one or dropped it i water. Or maybe it stopped
woarking one day for no apparent reason. Mavbe, bt probably
not. There’s a very pood chance that you bought & new one

Isesemuse it coubd do more than yvour old one — take more photos,

send longer text messnges, produce higher quality sound o
just becausse your old one was... well, ol and vour friends all had
newer kinda

|2 In the modern workd, obsolescence is bullt into meardy
everything we buy.  Before s company even starte selling a
new product, it's alrendy designing the next model of the same
product nnd thinking of wnys to persumle peoplie to upgrade from
the first version to the second. Automobile eompanies put new
maodels on sale ones 8 vear, but for many high-ltech fems, the
cyele is shorter, with fresh models appearing every six months.
:{ How did wae get into this situation? Has the world alwoys
ey this way? OF course not. The farther you go beck in history,
the more slowly fashiona changed. Stone Age people probably
loikoed and dressed 1'1|-1'I'|:- thi same way for e rations. Even a
few centuries agn, hairstyles and clothing styles remanined mone
ar less the snme for decndes ot o stretch. A historian can look
at n picture from the Edo Period nnd guess when it wis peinfed
anlv s within fifty years or a0, but he can lock 5t 8 photo from
the Showa Period and guess when it was taken (o within five

Yonrs.
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_d A5 a result of the ever-increasing speed of change, nowadaya
we don't often keep things until they've stopped working: instowd
wat got rid of them as seon ne we're tired of them and want the
Intest nnd greatest, Some of the perfectly osable stuff that we
throw away ends up in “recyele ghops,” aml some gots exported
to developing countries, where people are delighted to have it

Baut o shocking nmount of i just ends up being abandomed, left

by thi sbde of 0 rond or in o forest to Wl spert slowly

5| = this really o healthy way to lve? Lets exnmine the
question from the economic side frst,  Consumer demand
drives o lnrge part of Japan's economy. When demand goes up,
pricluction has to be incrensed, and that means more jobs, more
in genernl. Sa

orders for machinery, and more cconomic nctivit

from an economie point of view, this endless bging is something

o b wncouraged

| G| Now from o philosophical point of view, is it good for us to

pel cought up in o pever-ending rmee to own the newest, the

mast, thie bast in other words, mever to be sntisfed with what

we nlrendy hawe? [f vou took n survey on o busy city street,
almost evervhody would answer that question with a firm ~No”
Hewever, thiy sl then [Lai] r|,.,'!|'| ot .-'I'ilp;llll;: for this senson’a
clothes or u new, lnrgercopneity, higher-speed computer with o
bigger, more calorful screcn

T Next time vou find yoursell stnnding in front of o store
window, staring at the products inside, try asking yourself, “Da |
need that, ar do I just want it? Should 1 really buy it. or should [

try b be happy with what [ hoe?™
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