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Accel Reading 3

*Fast-fashion retailers like Uniqlo and others are gaining in popularity over
traditional Japanese department stores. According to retail industry watchers, department
store sales have been dropping in recent years. Meanwhile, sales at Uniqlo have been
growing steadily. Foreign fast-fashion retailers like Forever 21 and H&M have opened
stores in Japan in the hope of tapping into the Japanese fashion market.

These fast-fashion retailers are appealing to customers because they offer a wide
choice of high-quality and fashionable clothes at reasonable prices. They use what is called
a “fast-fashion business model.” At fast-fashion retailers, in-house clothing designers can
design a garment and have it in the store in less than two months. Because of the speed
with which the clothes can be manufactured, the prices of their clothes can be kept low
and customers can always find something new in the store. This has forced department
stores in Japan to rethink their sales strategies. It takes nearly four months until designer
garments from different makers reach their display racks.

In spite of their popularity, fast-fashion retailers are not without critics. These critics
claim that fast-fashion designers are stealing the designs of name-brand manufacturers.
These copyright claims could lead to litigation. Another concern is about workers’ rights
violations at fast-fashion factories. Because the clothes are made quickly and sold for
cheap prices, human rights groups fear that the workers are being underpaid or mistreated
by these companies.

Regardless of these concerns, the fast-fashion trend is likely to continue. In the end, it
may be up to consumers to think carefully about the goods they buy. (263 words)
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Customers can always find something new (in fast-fashion stores.)
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Fast-fashion retailers like Uniglo and others / are gaining in popularity / over traditional Japanese
EAR

department stores. // According to retail industry watchers, / department store sales have been dropping /
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in recent years. // [Meanwhild, / sales at Uniqlo have been growing steadily. // Foreign fast-fashion retailers
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gke Forever 21 and H&M / have opened stores in Japan / in the hope of tapping into the Japanese fashion
HARBI
market. //

These fast-fashion retailers are appealing to customers / (because they offer a wide choice of high-
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quality and fashionable clothes / at reasonable prices>. /I They use / what is called a “fast-fashion business

= These fast-fashion retailers

model.” // At fast-fashion retailers, / in-house clothing designers can design a garment and have it in the

= the garment

store / in less than two months. // Because of the !/ {with which the clothes can be manufactured}, /
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the prices of their clothes can be kept low / and customers can always find something new in the store. //

This has forced department stores in Japan / to rethink their sales strategies. / It takes nearly four months
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/ {until designer garments from different makers reach their display racks). //

In spite of their popularity, / fast-fashion retailers are not without critics. // These critics claim / [that
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= fast-fashion retailers’

fast-fashion designers are stealing the designs of name-brand manufacturers]. / These copyright claims
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could lead to litigation. / Another concern is about workers’ rights violations / at fast-fashion factories. //

(Because the clothes are made quickly / and sold for cheap prices,) / human rights groups fear / [that the
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workers are being underpaid or mistreated / by these companies]. /
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Regardless of these concerns, / the fast-fashion trend is likely to continue. // In the end, / it may be up
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to consumers / to think carefully about the goods they buy. //
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